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ABSTRACT

This study examines entrepreneurial opportunity to predict entrepreneurial intention of star hotels emloyee in Bali. Respondents of this study were 
star hotels employees in Bali total 156 people with 100% response rate. The initial evaluation was carried out by evaluating the measurement model, 
namely the validity and reliability of each reflective construct. Next is the evaluation of the structural model for testing the research model where each 
research instrument uses a 5 Likert scale measurement, with the WarpPLS 4.0 program. The parameters significance is determined by resampling 
bootstrapping and using 500 sub-samples of equal size to that of the original sample. The results and discussion show that the hypothesis testing 
showing innovation and growth of star hotel employees in Bali are able to predict entrepreneurial intention not significantly. Financial return can 
predict employee star hotels in Bali significantly entrepreneurial intention. The investment return of star hotel employees in Bali can predict significant 
entrepreneurial intention. The hypothesis testing indicates that the internal factor is able to predict entrepreneurial intention the star hotel employee 
in Bali significantly. And this research indicates that the customer predicts entrepreneurial intention star hotel employee in Bali not significantly.

Keywords: Entrepreneurial Intention, Innovation and Growth, Financial Return, Investment Return, Internal Factor 
JEL Classifications: L26, M21

1. INTRODUCTION

An employee can become an entrepreneur if he is able to see, 
utilize and develop entrepreneurial opportunities and is able to 
take entrepreneurial actions (Burton et al., 2016). Entrepreneurial 
actions according to Hansemark (1998) can provide benefits 
such as giving entrepreneurial opportunities and the freedom to 
control resource, economic and social activities to achieve self-
potential and achieve maximum benefits (Lewis et al., 2016). 
The same opinion is conveyed by Tran and Korflesch (2016) that 
career choices as entrepreneurs provide a number of business 
opportunities to achieve financial independence, provide economic 
benefits through contributions to job creation, innovation and 
economic growth (Dumitru and Dumitru, 2018). Support for these 
findings by Fairlie and Fossen (2018) states that the contribution 
of entrepreneurial opportunity in overcoming unemployment 
leads to entrepreneurial intention. Entrepreneurial intention is a 

key behavior for entrepreneurship because it is able to predict the 
opportunity to start a business and entrepreneurship in the future 
by carrying out an entrepreneurial action.

Entrepreneurial intention according to Dinis et al. (2013) is an 
initial process and reflects a person’s commitment to start a new 
business (Brodack and Sinell, 2017). The cornerstone of the 
development of the study of entrepreneurial intention by Ajzen 
(1991) is the Theory Planned Behavior (TPB) which explores 
the determinants of entrepreneurial intention, many of which are 
recommended by many researchers (Krueger et al., 2000; Liñán 
and Chen, 2006; Dinis et al., 2013; Woo, 2018). According to 
Vuorio et al. (2017) that the construct of TPB theory and models 
are: attitude toward behavior, subjective norms and perceived 
behavioral control are often used by determinants of individual 
characteristics in creating and building entrepreneurial intentions 
(Miranda et al., 2017) Encourage the growth of entrepreneurial 
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intention according to Burton et al. (2016) depends on someone’s 
motivation to dare to choose an entrepreneur as a career choice. 
This opinion is corroborated by the findings of Smallbone and 
Welter (2009) showing that entrepreneurial intention is the interest 
of individuals to develop their potential and resources and create 
entrepreneurial opportunities to develop businesses (Scarborough, 
2011; Kusumawijaya, 2018).

Entrepreneurial opportunity according to Qing (2011) is a set of 
potential information as a basis for decision making to establish 
a business consisting of: Innovation and growth, financial returns, 
investment returns, internal factors and customers (Rhoads, 2016). 
The decision to set up a business stated by Lynn et al. (2017) sought 
to work hard to transform potential resources and information and 
create entrepreneurial opportunities into business reality. Creating 
entrepreneurial opportunities according to Bujor and Avasilcai 
(2016) is the ability to improve the quality of innovative creative 
thinking (Shamudeen et al., 2017). The emerging entrepreneurial 
opportunity is developed and realized into a business. The 
entrepreneurial opportunity aspect starts from the emergence of 
the initiative of the opportunity to be captured or created, the initial 
design of the business, the design of the business implementation 
of the business to the evaluation and continuation of the business.

The ability to see, create entrepreneurial opportunity is what 
must be built by employees of star hotels in Bali when they 
have entrepreneurial intention, choosing as an entrepreneur to 
be a career choice of work and trying to realize it into a desired 
business. So that the potential to become an entrepreneur is much 
in demand by employees of star hotels in Bali must be balanced 
with the ability to create entrepreneurial opportunities. This study 
examined the predictive ability of entrepreneurial opportunity 
(Qing, 2011) on entrepreneurial intention (Dinis et al., 2013). The 
initial testing was done by predicting innovation and growth on 
entepreneural intention, testing the ability of financial returns in 
predicting entrepreneurial intention, predicting investment return 
on entrepreneurial intention, testing the prediction of internal 
factors on entrepreneurial intention and predicting the customer 
towards entrepreneurial intention in star hotel employees in Bali.

2. CONCEPTUAL REVIEW AND 
HYPOTHESES

2.1. Conceptual Review of Innovation and Growth and 
Entrepreneurial Intention
In an era of increasingly intense competition between companies 
according to Zhai et al. (2018), entrepreneurs are required to 
have the ability to develop business strategies to adapt to a 
dynamic business environment Zhai et al. (2018). Bashir and 
Akhtar (2016) added that entrepreneurs need proactive abilities 
and courage to take risks to create innovative products ahead of 
competitors (Kabukcu, 2015). According to Rannikko and Autio 
(2015) entrepreneurs are people who dare to open independent 
productive activities by taking advantage of opportunities to 
create new businesses. Productive activities can improve the 
quality of innovative creative thinking in order to foster the 
ability to create business opportunities that are developed and 

manifested into a business. The potential of innovation creativity 
expressed by Huggins and Thompson (2015) becomes a strong 
fundamental for an entrepreneur to increase the ability to create 
or to innovate new ways of making business decisions. Innovative 
creativity is the ability of entrepreneurs according to Robles and 
Zárraga (2015) to develop new ideas and find new ways to solve 
problems, take advantage of opportunities and face competition. 
In this regard (Naudé, 2013) added that innovation creativity 
is an important source in creating growth (growth creation) in 
increasing business competitive advantage. Likewise, the case 
with Dogan (2015) illustrates that entrepreneurs as risk takers in 
running businesses with innovative approaches to create business 
growth to become independent in facing the challenges of business 
competition (Sevil and Koç, 2015). An innovative approach 
to creating business growth is a realistic proof that is able to 
inspire and bring entrepreneurial intention to other individuals. 
Where the characteristics of entrepreneurial intention according 
to Berg (2014) show a dynamic, innovative and adaptive ability 
to change the progress of science and technology and continuous 
improvement capabilities of business growth. Based on the 
statement above, the hypothesis in this study are:
H1. Innovation and growth have an effect on entrepreneurial 

intention.

2.2. Conceptual Review of Financial Return and 
Entrepreneurial Intention
There are many obstacles and obstacles that cannot be avoided 
by entrepreneurs in doing business, therefore according to Manso 
(2016) an effective business financial management strategy 
is needed. An effective entrepreneur financial management 
strategy by Tomer and Bhatt (2017) is managing and utilizing 
resources and potential through the realization of logical and 
good financial planning by using financial instruments to create 
financial performance and financial returns that are valid and 
reliable (Mason et al., 2015). Financial performance indicators 
and the financial return ability of an entrepreneur are often the 
main attraction of growing entrepreneurial intention for other 
individuals Kerr and Nanda (2009) with indicators including: sales 
growth, sales margin, cost structure, capital requirements. The 
statement is in accordance with Pandher and Parker (2015) that 
an entrepreneur is able to build competitive advantage by creating 
the strength of business financial performance (Block et al., 2018) 
such as achieving income, profit, cash flow, return on capital used, 
the rate of return on investment and economic added value. The 
creation of financial value-added economic performance will also 
be a stimulus for creating entrepreneurial intention for individuals 
who have the desire to open a business. Based on the statement 
above, the hypothesis in this study are:
H2. Financial returns have an effect on entrepreneurial intention.

2.3. Conceptual Review of Investment Return and 
Entrepreneurial Intention
Entrepreneurs intention according to Tomer and Bhatt (2017) must 
be accompanied by competency in designing business feasibility, 
namely by evaluating investment returns including assessing the 
amount of investment needs and making cash flow. Because in the 
opinion of Pandher and Parker (2015), entrepreneur investment 
decisions will be accepted in the future with all the risks faced. 
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So the method of valuing investment returns according to Dahiya 
and Ray (2011) with regard to the amount of investment, the 
amount of funds needed, both for investment capital, purchase 
of fixed assets and working capital and income obtained using 
the payback period method, net present value, internal rate of 
return, profitability index. This is supported by Block et al. 
(2018) that the investment return valuation method to support the 
achievement of business financial performance as a continuous 
process to achieve the goals and success of investment aspects. 
The success of the investment return aspect is also used to measure 
the impact of investment performance strategies implemented by 
the organization as well as being a determinant in creating other 
individual entrepreneurial intentions. According to Ray (2010) that 
business investment performance is the achievement of business 
activities carried out by organizations formed by the competency 
of managing business finance to achieve superior performance 
(Theodore and Schult, 2014), which becomes a determinant of 
the emergence of entrepreneurial intention for other individuals. 
Based on the statement above, the hypothesis in this study are:
H3. Investment return influence on entrepreneurial intention.

2.4. Conceptual Review of Internal Factor and 
Entrepreneurial Intention
According to Kerr et al. (2017) that entrepreneurs have internal 
dynamic psychopysical systems that determine the entrepreneur’s 
adaptation process uniquely to the social and business environment 
(Chung, 2017; Woo, 2018). Hayrapetyan (2016) added that 
entrepreneurs have an internal factor in the form of the ability to 
change environmental uncertainty into a benefit for the business. 
In this regard, Radzi et al. (2017) argue that the internal factor in 
question is the ability of strategic decision making to include new 
technological processes, enlarging access to new market segments 
that are unique compared to competitors to create competitive 
advantages (Windapo, 2018). The same opinion was also conveyed 
by Haarhuis (2015) that an entrepreneur must have internal factors 
such as capability and resources different from competitors so 
that it has a sustainable competitive advantage in the form of a 
business positional advantage. The business positional advantage 
possessed is a competitive dynamic obstacle because it can be a 
barrier to the entry of competitors. Nafie et al. (2015) stated that 
the development of competitive strategies is an internal factor 
of business by identifying entrepreneur resources to achieve 
the objectives formulated by connecting businesses with the 
social and economic environment (Mack and Pützschel, 2014). 
Entrepreneurial resources in the form of internal factors are able to 
motivate and create entrepreneurial intention for other individuals 
who want to work as entrepreneurs. Based on the statement above, 
the hypothesis in this study are:
H4. Internal factors influence entrepreneurial intention

2.5. Conceptual Review of Customer and 
Entrepreneurial Intention
Entrepreneurs must be able to design business strategies 
systematically and dynamically (Hakala and Kohtamaki, 2011) to 
benefit from ever-changing market and customer developments. 
Gorica and Buhaljoti (2016) added that entrepreneurial market 
orientation is the process of generating and providing market 
information for the purpose of creating customer value (Geis, 

2015). Entrepreneurs have the principle of trying to satisfy 
customer needs and desires (Chokesikarin, 2014) which are 
reflected in superior products, profitability, market acceptance, 
market size and market share (Lu and Zhang, 2016). This principle 
is according to Jones and Rowley (2011) that entrepreneurs 
understand customers and develop strategies to meet customer 
needs more than competitors do. Likewise Filser et al. (2014) 
stated that proactive ability to identify factors that influence 
customer satisfaction by creating innovative products precedes 
competitors (Muñoz, et al., 2016). Entrepreneurs always observe 
market changes (Becherer et al., 2012) and respond quickly to 
these changes by using several marketing performance indicators 
as measures of achievement obtained to measure the impact 
of business strategies (Thoumrungroje and Racela, 2013). All 
capabilities and capacities of entrepreneurs related to customer 
satisfaction are crucial in creating entrepreneurial intention of 
someone who has the desire to become an entrepreneur. Based on 
the statement above, the hypothesis in this study are:
H5. Customer influences entrepreneurial intention.

Based on the study of concepts and hypotheses above, the 
following picture presented the framework of research that will 
be implemented (Figure 1):

3. RESEARCH DESIGN

This study was conducted to examine the research instrument based 
on entrepreneurial intention (Dinis et al., 2013) with exogenous 
variables, namely: entrepreneurial opportunity consisting of 
innovation and growth dimensions, financial returns, investment 
returns, internal factors and customers (Qing, 2011) in employees 
star hotels in Bali with 156 respondents. The technique of collecting 
data uses a questionnaire with a response rate of 96.79%.

The initial evaluation is done by examining the measurement 
model, which is validity and construct reliability measured in 
a reflective manner. Measuring instrument model evaluation by 
looking at the criteria of convergent validity, discriminant validity 
and construct reliability (Kock, 2011), each research instrument 
used a 5 Likert scale measurement.

Overall, if the results of the reflective construct measurement 
model meet the requirements then it can be continued with an 
evaluation on the structural model for testing the research model 
(Hair et al., 2017) using the WarpPLS 4.0 program. Parameter 
significance is determined by resampling bootstrapping and 
using 500 sub-samples of equal size to that of the original sample 
(Miranda et al., 2017; Kock, 2018).

Figure 1: Research framework
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4. RESULTS

4.1. Evaluation Results of the Goodness of Fit 
Research Model
The result of research data analysis stated that evaluation of goodness 
of fit research model seen from model fit indices and p values by 
showing result of three fit indicator that is average path coefficient 
(APC) and average R-square (ARS) used to measure average path 
value coefficient and R-square coefficient. The average variance 
inflation factor (AVIF) and Average Full collinearity VIF were 
used to test the cholinearity problem in the research model. The p 
value is given for APC and ARS indicator calculated by estimation 
of resampling and Bonferroni like correction. The fit model 
interpretation is that the p value for APC and ARS should be <0.05 
or significant. In addition the size of AVIF and AFVIF as indicators of 
multicollinearity should be smaller than 5. The measurement results 
of goodness of fit research model shown in the following Table 1.

From the Table 1, show that the evaluation of goodness of fit 
model of this research shows APC value of 0.213 with P < 0.001 

and ARS of 0.960 with P < 0.001. This means that the research 
model meets the criteria of goodness of fit and significant. While 
the AVIF value of 2.240 is smaller than 5, it shows that neither 
vertical nor lateral multicolinearity occurs in the research model. 
This means that the predictors in the research model do not occur 
to be mutually correlated and there is no collinearity problem 
between the predictors and the criterion in the research model.

4.2. Estimated Evaluation Results Measurement 
Model
The evaluation of the measurement model examines the validity 
and reliability of indicators that measure constructs or latent 
variables. In this study the 6 latent variables are: innovation 
and growth, financial return, investment return, internal factor, 
customer and entrepreneurial intention. The six latent variables 
are measured through a set of measuring instruments with 
reflective indicator measurement models, so in the evaluation of 
the measurement model is done by examining the convergent, 
predicitive, discriminant validity of the indicator, as well as 
composite reliability and alpha cronbach’s for the reliability of 
the indicator block.

From result of data analysis using WarpPLS 4.0 summarized 
result of evaluation of validity and reliability of research model 
instrument (outer model) in the following Table 2.

Evaluation of measurement instruments from validity consists 
of: convergent validity, that the instrument of each indicator of 
the research variable has a value of cross loadings >0.6, and the 
average variance extracted (AVE) value >0.5 indicates the validity 
of variable indicators namely: innovation and growth variable is 
0.592, financial return is 0.641, investment return is 0.649, internal 

Table 1: Evaluation results of goodness of fit research 
model
No Evaluation Value P value Criterion Description
1 APC 0.213 <0.001 Significant if 

<0.05
Significant

2 ARS 0.960 <0.001 Significant if 
<0.05

Significant

3 AVIP 2.240 There is no 
multicollinearity 
if the value is <5

Meet the 
criteria

Source: Primary data processed, 2019. APC: Average path coefficient, ARS: Average 
R-square

Table 2: Estimated evaluation results measurement instrument research
Outer model evaluation Construct Value Criterion Description
Convergent validity Innovation and growth 0.592 AVE value >0.50 Valid

Financial return 0.641
Investment return 0.649
Internal factor 0.655
Customer 0.637
Entrepreneurial intention 0.621

Predicitve validity Entrepreneurial intention 0.959 q-square value >0 Valid
Discriminant validity Innovation and growth 0.701 Variable value (√AVE) latent is greater 

than correlation coefficient latent variable
Valid

Financial return 0.801
Investment return 0.806
Internal factor 0.809
Customer 0.798
Entrepreneurial intention 0.788

Composite reliability Innovation and growth 0.828 Composite reliability >0.70 Reliable
Financial return 0.877
Investment return 0.847
Internal factor 0.883
Customer 0.875
Entrepreneurial intention 0.908

Alpha cronbach’s Innovation and growth 0.740 Alpha cronbach’s >0.70 Reliable
Financial return 0.812
Investment return 0.730
Internal factor 0.821
Customer 0.809
Entrepreneurial intention 0.878

Source: Primary data processed, 2019
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factor is 0.655, customer variable is 0.637 and entrepreneurial 
intention is 0.621. Discriminant validity criteria can be fulfilled 
if the value of (√AVE) latent variable is greater than the latent 
variable correlation coefficient, namely: innovation and growth 
variable of 0.701, financial return of 0.801, investment return of 
0.806, internal factor of 0.809, customer variable of 0.798 and 
entrepreneurial intention of 0.788. For predictive validity, it is 
measured from the q-square value of the endogenous variable 
research model, namely: entrepreneurial intention variable of 
0.959 >0 (zero), thus fulfilling the predictive validity criteria.

While the criteria for the reliability of the research measurement 
instrument are shown by the composite reliability value and the 
cronbach’s alpha value of each measurement instrument in this 
research model has a value >0.7. Composite reliability value for 
innovation and growth variable is 0.828, financial return is 0.877, 
investment return is 0.847, internal factor is 0.883, customer 
variable is 0.875 and entrepreneurial intention is 0.908 >0.7. Alpha 
cronbach’s value for innovation and growth variable is 0.740, 
financial return is 0.812, investment return is 0.730, internal factor 
is 0.821, customer variable is 0.809 and entrepreneurial intention 
is 0.878. So the measurement instruments of this research are 
said to be reliable.

Based on the evaluation results of the measurement instrument, 
namely convergent validity, predictive, discriminant and composite 
reliability and reliability, Cronbach’s alpha, it can be said that the 
indicators of the research variables are valid and reliable, so the 
data analysis process can be continued on evaluation of structural 
or inner models model.

4.3. Results of Estimated Structural Model Evaluation
Results of analysis of research structural models predicting the 
unseen: entrepreneurial opportunity on entrepreneurial intention 

is the result of testing the research hypothesis can be seen in the 
following Figure 2.

From the drawing picture estimation model research predicting the 
unseen: entrepreneurial opportunity on entrepreneurial intention 
above, can be summarized for analysis in testing hypothesis 
research in the Table 3.

Estimation of the structural model of the study by displaying path 
coefficients and P values to evaluate the magnitude of exogenous 
variables predicting endogenous variables as presented in the table 
above. For innovation and growth predictions on entrepreneurial 
intention with a path coefficient of 0.017 with a significant level 
of 0.234 indicating that innovation and growth of star hotel 
employees in Bali are able to predict entrepreneurial intention 
but not significant, and effect size 0.003 means that innovation 
and growth contributions to entrepreneurial intention include the 
category is small. Entrepreneurial intention of star hotel employees 
in Bali is also influenced by financial returns with a path coefficient 
value of 0.587 and a significance level of <0.001, and an effect 
size of 0.558 means that the contribution of the financial return 
to the entrepreneurial intention category is large. Furthermore, 
the investment return is able to predict entrepreneurial intention 
star hotel employees in Bali with a path coefficient of 0.353 and 
a significance level smaller than 0.01, and an effect size of 0.317 
means that the contribution of investment returns to entrepreneurial 
intention in medium category.

Likewise with the entrepreneurial intention star hotel employee in 
Bali influenced by the internal factor significantly with the path 
coefficient value of 0.096 with the significance value <0.001, 
and the effect size value of 0.081 means the contribution of 
internal factors to entrepreneurial intention in medium category. 
For the customer variable, it is able to predict entrepreneurial 
intention the star hotel employees in Bali not significantly. The 
path coefficient value is 0.014 and the significance level is 0.266, 
and the effect size value of 0.002 means that the contribution of 
the customer variable to the entrepreneurial intention category 
is small.

In addition to estimation of research model by showing path 
coefficient and P value to evaluate the amount of exogenous 
constructs predict endogenous kostruk as presented in table 
above. The estimation result of the research model also presented 
R-square, Adjusted R-square and Q-square which estimates the 
effect of exogenous variables on variation of endogenous variables 
in the research model, as in the Table 4.

Table 3: Results of estimated path coefficients and value P
Path Path 

coef.
P value Status Ket Standard 

error*
Effect 
size**

Innovation and growth→Entrepreneurial intention 0.017 0.234 H1 accepted Not Significant 0.023 0.003
Financial return→Entrepreneurial intention 0.587 <0.001 H2 accepted Significant 0.033 0.558
Investment return→Entrepreneurial intention 0.353 <0.001 H3 accepted Significant 0.049 0.317
Internal factor→Entrepreneurial intention 0.096 <0.001 H4 accepted Significant 0.035 0.081
Customer→Entrepreneurial intention 0.014 0.266 H5 accepted Not Significant 0.022 0.002
Source: Primary data processed, 2019. *is the standard error value, if: small indicates a significant model and there is no problem collinearity. **is the effect size value indicating the size 
of the contribution and the significance of the exogenous variable to explain variation of endogenous variables, if: >0.02; >0.15; and>0.35 indicates a small category; medium; and great

Figure 2: Estimation of the research model predicting the unseen: 
entrepreneurial opportunity on entrepreneurial intention

Source: Primary Data Processed, 2019
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To estimate the influence of innovation and growth, financial return, 
investment return, internal factor and customer to entrepreneurial 
intention variable, it can be seen from R-square value 0.960. This 
means that entrepreneurial intention is contributed by innovation 
and growth, financial return, investment return, internal factor 
and customer of 96%, and includes influence in large category, 
while the remaining 4% is influenced by other factors that 
are not included in this study. While estimation of Adjusted 
R-square value, show that innovation and growth, financial 
return, investment return, internal factor and customer influence 
entrepreneurial intention equal to 0,980, meaning entrepreneurial 
intention influenced by construct innovation and growth, financial 
return, investment return, internal factor and customer of 98%, and 
including influence in small category, while the remaining 2% is 
influenced by other factors not included in this study.

Estimated evaluation of Q-square value in this study for 
entrepreneurial intention variables, each of 0.959. Given the 
criterion of q-square value when its value: Q2 >0 indicates the 
model has predictive relevance, and if the value of Q2 is <0 
indicates that the model lacks predictive relevance. So, for 
entrepreneurial intention in this study have met the criteria as a 
model that has predictive relevance.

5. DISCUSSION

5.1. Hypothesis Testing 1: Innovation and Growth 
have a Positive Effect on Entrepreneurial Intention
The results of testing hypothesis 1 indicate and give an 
illustration that innovation and growth can influence and improve 
entrepreneurial intention employee star hotels in Bali but not 
significantly. From the results of the analysis, the research 
also shows that the contribution of innovation and growth is 
of small value and can be neglected towards the emergence of 
entrepreneurial intention in star hotels employee in Bali. These 
results provide a sign that the creation of a desire to become an 
entrepreneur is not influenced by the process of creativity and 
innovation and the expected value of growth, but there are other 
factors that influence which require further research to explain. 
Even though entrepreneurial intention according to Naudé (2013) 
is a means to create economic added value and has implications 
for the wider environment by opening a business (Chen et al., 
2018). Likewise with the opinion of Qing (2011) which states that 
entrepreneurial activity increases adaptability to changes in the 
business environment with the risk consequences faced (Gozukara 
and Colakoglu, 2016). The results of this study are different from 
the opinion of Braunerhjelm (2010) which states that entrepreneurs 

have a commitment to create innovation and proactively 
identify and create and utilize business opportunities (Huggins 
and Thompson, 2015). Entrepreneur strategies are a source of 
business competitive advantage by developing entrepreneurial 
competencies. All potential benefits of entrepreneurial resources 
are utilized and managed to create a quality of business 
management that is unique, rare, difficult to replicate and not easily 
substituted by competitors. Different findings also conveyed by 
Rannikko and Autio (2015) that innovativeness entrepreneurs are 
central to creative processes in the economy that drive growth, 
increase productivity and create productive activities (Szirmai 
et al., 2015). This finding is reinforced by Bashir and Akhtar (2016) 
who stated that innovation is a source of success for competing 
entrepreneurs, because innovation is the main determinant in 
creating high performance and business sustainability. Abu-
Aisheh (2018) findings also agree that states that entrepreneurs 
develop innovation and correlate with the process of creating new 
needs and uses and their impact on the creation of new business 
opportunities and markets. An entrepreneur has high creativity. 
Creativity is related to innovation in the process of creating new 
and original products, ideas, or procedures and potentially relevant 
or useful for a business (Kusumawijaya, 2018). So that creativity 
and innovation of entrepreneurs always grow and develop and 
foster confidence in the creation of entrepreneurial intention by 
providing challenges, freedom, resources and organizational 
support (Hisrich et al., 2017; Miranda et al., 2017).

5.2. Hypothesis Testing 2: Financial Returns have a 
Positive Effect on Entrepreneurial Intention
The results of testing hypothesis 2 indicate that the financial 
return of star hotels employee in Bali can significantly influence 
and increase entrepreneurial intention. The results of this study 
also show the effect of financial return with the contribution 
of large categories, meaning that the attractiveness of financial 
aspects becomes very dominant in determining the desire to 
work as an entrepreneur into a career choice. This analysis 
and discussion is supported by the findings of Kerr and Nanda 
(2009) that entrepreneurship is a process of managing production 
activities from economic resources in meeting consumer needs 
to create growth and business profit margins. The same opinion 
was also expressed by Lazonick (2008) that entrepreneurs play 
an important role in managing business economic resources by 
careful planning on the use of venture capital because it has an 
important function in managing financial returns to maintain 
business survival (Pandher and Parker, 2015). Opinion Winton 
and Yerramilli (2003) reinforces the notion that management of 
business capital is related to financial returns and management 
of financial resources, reflected in the form of sharing types of 
foreign capital and own capital (Block et al., 2018). Management 
of financial returns and financial resources is reflected in the form 
of various assets in the balance sheet both current assets and 
fixed assets. The more appropriately allocated funds to various 
assets according to Markova and Petkovska-Mircevska (2009), 
the effort to obtain greater opportunities for profit, the more 
effective the determination of sources of funds means the more 
efficient management of funds and the better financial return 
and business performance (Manso, 2016). Analysis of business 
financial performance according to (Qing, 2011) is also reflected 

Table 4: Estimation of R-square, adjusted R-square and 
Q-square criteria research
Criteria Entrepreneurial intention
R-square* 0.960
Adjusted R-square** 0.980
Q-square*** 0.959
Source: Primary data processed, 2019. *R-square, when its value: >0.70; >0.45; 
and >0.25 indicates a large category; medium; and small. **Adjusted R-square, when 
its value: >0.70; >0.45; and >0.25 indicates a large category; medium; and small. 
***Q-square, when its value: Q2 > 0 shows the model has a predictive relevance, and if 
Q2 < 0 indicates that the model has less predictive relevance
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in sales growth; sales margin; cost structure; capital requirement. 
Business financial performance becomes a driving dimension for 
individuals to have entrepreneurial intention and realize it as a 
desired business. Business financial performance is the result of 
the process of business activities that are used to communicate 
between businesses that are run with those with an interest in 
data and business activities (Tomer and Bhatt, 2017). Business 
financial performance according to Bettignies and Brander (2006) 
shows the effectiveness, efficiency and stability and continuity of 
business in the future (Cimmission, 2016), so that it knows the 
financial position of the business, is able to plan better, improve the 
supervision system, determine profitability, how to work efficient, 
safe and secure assets and a healthy capital structure.

5.3. Hypothesis Testing 3: Investment Returns have 
a Significant Positive Effect on Entrepreneurial 
Intention
The results of testing hypothesis 3 illustrate that the investment 
return of star hotel employees in Bali is able to accumulate and 
increase entrepreneurial intention significantly. The results of this 
study corroborate the findings (Qing, 2011) that the success of an 
entrepreneur is determined by knowledge of valuation, feasibility 
and business investment decisions. The same thing is also stated by 
Pinelli and Schreiber (2012) that business investment assessment 
is able to strengthen entrepreneurial intention manifested in 
economic activities to start a business (Cholakova and Clarysse, 
2015). The feasibility of business investment according to 
Sandri (2010) is able to generate maximum profits from business 
operations and to improve business competitive advantage by 
considering investment decision making, investment planning, 
business development, and investment risk taking (Pandher and 
Parker, 2015). Investment is faced with risks, both in the form 
of investment value risk and business uncertainty (Theodore 
and Schult, 2014). Likewise with the statement of Tomer and 
Bhatt (2017) that the amount of business investment is used for 
investment capital, fixed assets and working capital. So that it is 
necessary to evaluate the business feasibility of entrepreneurs 
through investment valuation methods such as investment returns 
(Block et al., 2018). Economic activities related to investment 
according to Winton and Yerramilli (2003) the benefits received 
in the future.

5.4. Hypothesis Testing 4: Internal Factors have a 
Positive Effect on Entrepreneurial Intention
The results of testing hypothesis 4 provide an illustration that the 
internal factors of star hotels employees in Bali can accelerate 
the strengthening of entrepreneurial intention significantly. The 
results of this study support the research findings Qing (2011) 
that competitive advantage and high performance are determined 
on business capability including internal factors in the form 
of entrepreneurial resources owned by the business correlated 
with market orientation and entrepreneurial intention (Turker 
and Selcuk, 2009; Tolmacheva, 2016). According to Haarhuis 
(2015) states that the potential of entrepreneurial resources and 
the capability of competitive advantage business triggers the 
emergence of strengthening the value of entrepreneurial intention 
to open new businesses (Khuong and An, 2016). This opinion 
is supported by Nafie et al. (2015) which states that business 

economic resources are managed to create competitiveness so as 
to strengthen competitive advantage (Radzi et al., 2017). Where 
according to Ha et al. (2014) that strengthening competitive 
advantage results in a competitive advantage strategy in the form 
of business uniqueness compared to competitors and a decision-
making style that leads to entrepreneurial decision making (Olowa 
and Olowa, 2015). In this regard, Mack and Pützschel (2014) added 
that business competitive advantage is influenced by competitive 
defendability, namely the ability of businesses to be one step ahead 
of competitors; and environmental consonance, namely the ability 
of businesses to adapt to changes in the business environment. 
Entrepreneurial resources are used as capital to strengthen the 
ability to change the uncertainty of the business environment into 
something that is beneficial for businesses (Hayrapetyan, 2016).

5.5 Hypothesis Testing 5: Customer has a Positive 
Effect on Entrepreneurial Intention
The results of testing hypothesis 5 indicate and illustrate that 
customer considerations of star hotel employees in Bali can 
significantly influence and increase entrepreneurial intention. 
The results of this study are consistent with the findings of Qing 
(2011) research that customer variables are market orientation 
performance indicators generated from marketing strategy 
activities including: market acceptance, market size, product price, 
market share (Geis, 2015). The findings are reinforced by Filser 
et al. (2014) that customer-oriented marketing performance can 
create profitability as well as competitive advantage as a driver of 
entrepreneurial intention (Lu and Zhang, 2016). The stronger the 
competitive advantage possessed, the higher the profit gained. So 
that competitive advantage is the customer value that entrepreneurs 
can create for customers (Becherer et al., 2012; Chokesikarin, 
2014). According to Thoumrungroje and Racela (2013) that 
sustainable competitive advantage is used to create customer 
value and build entrepreneurial intention with activities to create 
innovative products (Zhai et al., 2018).

6. CONCLUSION

The results of testing hypothesis 1 indicate and illustrate that 
innovation and growth of star hotel employees in Bali can 
influence and increase entrepreneurial intention not significantly. 
The results of testing hypothesis 2 show the financial return of star 
hotel employees in Bali can significantly increase entrepreneurial 
intention. Testing of hypothesis 3 indicates that the investment 
return of star hotel employees in Bali significantly affects 
entrepreneurial intention. Hypothesis 4 evaluation illustrates 
that the internal factors of star hotel employees in Bali can 
significantly increase entrepreneurial intention. The results of the 
hypothesis 5 test show that star hotel employees in Bali influence 
entrepreneurial intention not significantly.
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